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The Brandweek Directory. Brandweek New York, NY: ASM Communications, 1998.  
MAIN Reference (Management corner) (Non-circulating) 338.76165 B821 
 
The Economist Historical Archive. ed. London: [Economist Newspaper Ltd.]. 
http://turing.library.northwestern.edu/login?url=http://infotrac.galegroup.com/itweb/northwestern

?db=ECON 
 
Proquest Historical Newspapers. [Ann Arbor, Mich.]: ProQuest Information and Learning Co., 

2001. 
http://turing.library.northwestern.edu/login?url=http://proquest.umi.com/login?COPT=REJTPTNi
ZDQrM2JlMyszYjA0KzM2ZmIrNThkYSszYzVhKzFhY2QrMWFjYysyNjhhJklOVD0wJlZFUj0y&cli
entId=30032 
 
ABC-Clio Information Services. America: History and Life. Santa Barbara, CA: ABC-Clio, Inc., 

1998. 
http://turing.library.northwestern.edu/login?url=http://search.ebscohost.com/login.aspx?authtype

=ip&profile=ehost&defaultdb=ahl 
 
---. Historical Abstracts. Santa Barbara, CA: ABC-CLIO, 1998. 
http://turing.library.northwestern.edu/login?url=http://search.ebscohost.com/login.aspx?authtype

=ip&profile=ehost&defaultdb=hia 
 
Advertising Publications inc., and Crain Communications Inc. Advertising Age.  
Full text available through various databases. Coverage varies, see NUcat record for 
dates of coverage: http://nucat.library.northwestern.edu/cgi-bin/Pwebrecon.cgi?BBID=4715260 
Also available on microfilm (1930-present) 
 
Applegate, Edd. The Ad Men and Women: A Biographical Dictionary of Advertising. Westport, 

Conn.: Greenwood Press, 1994.  
MAIN Reference (Non-circulating) 659.10922 A189 
 
Bearden, William O., and Richard G. Netemeyer. Handbook of Marketing Scales: Multi-Item 

Measures for Marketing and Consumer Behavior Research. 2nd ed. Thousand Oaks, 
Calif.: Sage Publications, 1999.  

MAIN Reference (Non-circulating) 658.83 B368h 1999 
SCHAFFNER Reference (Non-circulating) 658.83 B368h 1999 
 
Brewers' Society, London. Inn Signs: Their History and Their Meaning. London: (42 Portman 

Sq., W. 1): The Brewers' Society, 1969.  
MAIN Reference (Non-circulating) 659.1342 I58 
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Clow, Kenneth E., and Donald Baack. Concise Encyclopedia of Advertising. New York: Best 
Business Books: The Haworth Reference Press, 2005.  

MAIN Reference (Non-circulating) 659.103 C648c 
 
EBSCO Publishing (Firm). Business Source Premier. Access via primary search interface 
Access via business searching interface.ed. Ipswich, MA: EBSCO Publishing, 1999. 
http://turing.library.northwestern.edu/login?url=http://search.ebscohost.com/login.aspx?authtype

=ip&profile=ehost&defaultdb=buh 
http://turing.library.northwestern.edu/login?url=http://search.ebscohost.com/login.aspx?authtype

=ip,uid&profile=bsi> 
 
Field, Shelly. Career Opportunities in Advertising and Public Relations. 3rd ed. New York: 

Checkmark Books/Facts on File, 2002.  
MAIN Reference (Non-circulating) 659.02373 F456c 2002 
 
Grinnell, J. D. The National Register of Advertising Headlines & Slogans. Westbury, N.Y.: 

Asher-Gallant, 1987.  
MAIN Reference (Non-circulating) 659.1322 G868n 
 
John W. Hartman Center for Sales, Advertising & Marketing History, and Manuscript Duke 

University Rare Book, and Special Collections Library. Ad*Access. ed. 
http://library.duke.edu/digitalcollections/adaccess/ 
 
---. Emergence of Advertising in America. ed. http://library.duke.edu/digitalcollections/eaa/ 
 
Jorgensen, Janice. Encyclopedia of Consumer Brands. 3 vols. Detroit: St. James Press, 1994.  
SCHAFFNER Reference (Non-circulating) 658.8343 E56 
MAIN Reference (Management corner) (Non-circulating) 658.8343 E56 
 
Kirpalani, V. H., and Michel Laroche. International Advertising: Standardization and Adaptation. 

Chicago, Ill.: American Marketing Association, 1993.  
MAIN Reference (Non-circulating) 016.6591 K59i 
 
LexisNexis (Firm). The Advertising Red Books. Advertiser, Business Classifications. New 

Providence, NJ: LexisNexis, 2003.  
MAIN Lower Level Storage (Large items) 381.702 S7851c  
Latest volume in MAIN Reference (management corner) 
 
---. Advertising Redbooks.Com Connecting to the Advertising Industry. ed. [New Providence, 

N.J.]: LexisNexis Group. 
https://turing.library.northwestern.edu/login?url=http://www.redbooks.com/Subscriber/quickSear

ch.asp 
 
McDonough, John, Karen Egolf, and Museum of Broadcast Communications. The Advertising 

Age Encyclopedia of Advertising. New York: Fitzroy Dearborn, 2003.  
MAIN Reference (Management corner) (Non-circulating) 659.103 A244 
SCHAFFNER Reference (Non-circulating) 659.103 A244 
MAIN Core (Large) 659.103 A244 
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Noble, Valerie. The Effective Echo: A Dictionary of Advertising Slogans. New York,: Special 
Libraries Association, 1970.  

MAIN Reference (Non-circulating) 659.103 N752e 
MAIN Lower Level Storage 659.103 N752e 
 
Paetzel, Hans W. Complete Multilingual Dictionary of Advertising, Marketing, and 

Communications: English, French, German. Lincolnwood, Ill.: Passport Books, 1984.  
MAIN Reference (Non-circulating) 659.103 P126c 
 
Plunkett Research Ltd. Plunkett's Advertising & Branding Industry Almanac Houston, Tex.: 

Plunkett Research, 2004.  
MAIN Reference (Management corner) (Non-circulating) 659.105 P737 
MAIN Reference (Electronic ref. center) (Non-circulating) 659.105 P737 CD 
 
Riggs, Thomas. Encyclopedia of Major Marketing Campaigns. Detroit: Gale Group, 2000.  
SCHAFFNER Reference (Non-circulating) 659.10973 E56 
MAIN Reference (Management corner) (Non-circulating) 659.10973 E56 
 
Rosenberg, Jerry Martin. Dictionary of Marketing and Advertising. New York: J. Wiley, 1995.  
MAIN Reference (Non-circulating) 658.8003 R813d 
 
Sharp, Harold S. Advertising Slogans of America. Metuchen, N.J.: Scarecrow Press, 1984.  
MAIN Reference (Non-circulating) 659.1322 S531a 
 
Standard Rate & Data Service., and National Demographics & Lifestyles. The Lifestyle Market 

Analyst. ed. Wilmette, IL. 
MAIN Lower Level Storage (Large items) L 658.8342 L722 
2008 Temporarily shelved at MAIN Reference (Management corner) (Non-circulating) 
 
Standard Rate & Data Service. SRDS Media Solutions. ed. Des Plaines, IL 
http://turing.library.northwestern.edu/login?url=http://www.srds.com/library/ 
 
Surmanek, Jim. Advertising Media A to Z: The Definitive Resource for Media Planning, Buying, 

and Research. New York: McGraw-Hill, 2004.  
MAIN Reference (Non-circulating) 659.103 S961a 
 
TNS Media Intelligence (Firm). Ad$pender. ed. [New York]: TNS Media Intelligence. 

http://turing.library.northwestern.edu/login?url=http://www.library.northwestern.edu/ej/res
tricted/password_pages/ad_spender.html 

 
University Microfilms International. ABI/Inform Global. Global ed. [Ann Arbor, Mich.: UMI]. 

https://turing.library.northwestern.edu/login?url=http://www.umi.com/pqdauto?COPT=Sz
EyPTImREJTPTM@ 

 
Wiechmann, Jack G., and Laurence Urdang. NTC's Dictionary of Advertising. 2nd ed. 

Lincolnwood, Ill., USA: National Textbook Co., 1993.  
MAIN Reference (Non-circulating) 659.103 W642n 
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